Stylus Author Questionnaire
This questionnaire is an important document to help us market your book effectively. Its purpose is to gather in one place all pertinent information — some of which may have arisen in earlier discussions — about your readership and market; and to ask you about contacts, ideas, and resources — as well as activities in which you are or intend to get involved — which can help promote sales. 
We also intend to promote your book electronically, not only through our Web site (http//: styluspub.com), but, where appropriate, through other sites and listservs.
The questions are designed to help you consider the full range of promotion possibilities. Not all will be applicable to your project. 
If you are one of several editors / authors of a book, you may want to coordinate with your colleagues to avoid duplicating effort. We do however need each author to complete the “Author Information” and “Author Biography” sections.
We can provide the questionnaire as an e-mail attachment, and will gladly accept the completed form in digitized format. E-mail to: Styluspub@aol.com

If you are providing answers in hard copy form and need more space than provided, please add extra sheets and number your answers to correspond with the questions. 
Thank you for taking the time to complete this form.
________________________________________________________________________
Author(s) / Editor(s): 

Title: 




Subtitle:



1. Author Information
(a) Your Name: (as it should appear on the book)

(b) Full Name (e.g., full middle name/s, required for Library of Congress):

(c) Your Position and Affiliation:

(d) Your Professional Address:


Your Home Address:

Telephone:





Telephone:

Fax:






Fax:


Email:

(e) Your Nationality:







(f) Date of Birth (for Copyright purposes):

2. Author Biography / Career
(Or attach biographical release / curriculum vitae.)

Your academic and professional record. (Include Honorary Degrees)

(a) Degree 

Subject Area

College/University


Date

(b) Recent Positions


Institution/Company


Dates (years)

(c) Offices or membership of academic, professional societies or editorial boards, and other important biographical information.

(d) Previous Books (give Publisher & year):

3. Facts About Your Book
(a) DESCRIPTION OF YOUR BOOK: 

This will be used as the basis for the jacket/cover blurb, and for catalog and promotional copy.

Please limit your description to 400 words. Present the purpose, scope and salient features which will be of interest to your intended audience / buyers. What makes it important / timely / sets it apart from existing books / what are its key features?

4. The Market for Your Book
We welcome your specialist knowledge of your field to help us with our marketing plans.

(a) DEFINING THE MARKET

(i) Please define your primary market(s) in terms of job title / industries, academic position / departments:

(ii) Secondary market(s):

(iii) Does your book have application as a textbook? (Check one):

Yes   

No   

as supplementary reading

If yes, give a brief description of the course(s) for which your book is intended, including the level of the course and typical course names

(b) COMPETITION
What do you consider the principal competitors to your book? For each title listed, please define the features that differentiate your book, how it improves on the competition, and its benefits for the reader. If you have publisher and price information for competing titles, we would appreciate it. Competitor analysis is particularly important where textbooks are concerned.

Author


Title




Publisher 

Price 

5. Reaching the Market
(a) MAILING LISTS

(i) What associations or organizations are buyers likely to belong to?

Association name






(ii) Are you aware of any other sources of relevant mailing lists? If so, provide address and phone number.

(iii) Do you have your own list of professional contacts? If so, can you supply: as labels? on disk?

(b) ADVERTISING
We are particularly interested in the specialist journals and magazines most likely to be read by your target audience, but also welcome suggestions about broader interest media. Note that space advertising may be less cost-effective than mailing per individual target buyer reached.

Name of periodical




(c) REVIEW MEDIA

List journals or periodicals to which you would like us to submit review copies. If you have a personal contact at any periodical, please provide name.

Name of periodical



Country of publication (if not U.S.A.)

(d) INFLUENTIAL CONTACTS

Please provide names and addresses of personal contacts who may be able to help promote the book, such as journalists who might be willing to write an article or interview you. Can you provide names and addresses of influential individuals whom you know, and might be approached for a pre-publication endorsement of your book? Note likely type of assistance against each name.

(e) KEY PEOPLE IN THE FIELD

Are there other key figures to whom you consider it would be worthwhile sending a copy, or information, prior to or on publication? We have to be selective about use of free copies, so

Please provide a brief annotation with each name and address.

(f) CONFERENCES
(i) List any academic or professional conferences, in the U.S. or abroad, you will be attending in the first 24 months after publication. Please let us know if you will be presenting a paper at any of them.

Conference Name



Giving Paper/Keynote?
Date

City

(ii) What other conferences is your target audience likely to attend? We do not guarantee attendance at listed conferences, but appreciate the information for both short and medium term planning.

Conference Name





Date

City

(g) AUTHOR ACTIVITIES

(i) Will you be involved in any activities (workshops / media appearances / visiting professorship) through which the book could be promoted? 

(ii) Could you make effective use of a flyer on your book? What quantities do you anticipate you would need? When?

(iii) Please give the name and address of your local bookstore. Do you have a personal contact at the store?

(h) WEB SITES / LISTSERVS
(i) Do you have a personal or organizational Web site through which your book could be promoted? If so, please provide URL and name and e-mail address of the person managing the site. We will provide him or her with a blurb, digitized cover, and other material related to the book, plus ordering information and a pointer to the Stylus Web site.

(ii) Do you want a pointer to your Web site from the Stylus site?

(iii) Do you manage a listserv or electronic conference site? Would you be willing to promote your book through it? Give details.

(iv) Are you willing to participate in an electronic conference to promote your book? Have you had previous experience with electronic conferencing?

(v) Would you be willing to promote your book to the listservs you subscribe to? Or would you be willing to approach list owners about doing so? If you would like us to do the latter, please provide list name and owner’s e-mail address.

(vi) Are you aware of Web sites that may be willing either to carry a description of your book or a pointer to our site?
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